PRESS INFORMATION

Takko Fashion advances strategic goals in H1 2025/2026
with EBITDA growth, store openings and CRM innovation

e H1 adj. EBITDA increased by 6% thanks to improved margin and operational
excellence

e Takko Fashion accelerates new store openings and roll out of store moderni-
zation concept while growing its customer loyalty program

Telgte, 29t September 2025. The quality fashion discounter Takko Fashion
shows solid progress toward its growth strategy despite soft market conditions,
reporting a strong increase in EBITDA for the first half of its 2025/2026 financial
year ending 31t July 2025.

In the first half of this year, Takko Fashion achieved adjusted net revenues of EUR
631.0 million (YTD 2024/2025: EUR 635.2 million). Adjusted EBITDA pre-IFRS 16
rose by 6% to EUR 103.3 million (YTD 2024/2025: EUR 97.3 million). In Q2 the
company reached adjusted net revenues of EUR 343.5 million (compared to Q2
2024/2025: EUR 348.8 million). The solid performance reflects the company’s
continued focus on improving its proposition and driving operational excellence.

Building on its European growth ambition, Takko Fashion remains firmly commit-
ted to its strategy. In the first half of the year, the company opened 22 new stores
and completed 74 store modernisations across Europe. With additional openings
planned for the second half of the year, Takko Fashion is well positioned to
achieve its expansion targets, planning to open up to 300 new stores in its core
markets over the next three years.

The successful relaunch of the Takko Friends App marks another milestone,
strengthening long-term customer loyalty and engagement. With enhanced, per-
sonalised features and a more intuitive user experience, the app has seen strong
adoption across multiple markets. Now available in Germany, Austria, the Neth-
erlands, Italy, Slovakia, Hungary, and the Czech Repubilic, the Takko Friends com-
munity has grown to over 8 million members.
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Martino Pessina, CEO of Takko Fashion: “We are making real progress on our
SHINE 2028 strategy. With successful store openings - from retail parks to shop-
ping centres and inner cities - we are well on track to achieve our goals. At the
same time, our relaunched Takko Friends App now serves over 8 million members
across Europe, offering a more personalised experience than ever. And through it
all, we remain true to our promise: quality fashion for the whole family at discount
prices.”

Stefan Macheleidt, CFO of Takko Fashion: “During the first half of the year we
were able to increase our sales volume and grow the adjusted EBITDA by 6% -
clear proof that our focus on cost discipline and ongoing improvement of margin
is paying off. The strong adjusted EBITDA margin for the first half year of 16.4%
reflects our successful business model. This is based on an attractive product
range, which meets the demand of our customers.”

About Takko Fashion

Takko Fashion is a leading quality fashion discounter offering clothing for the
whole family at affordable prices, from everyday essentials to fashion pieces. In
the 2024/2025 financial year, Takko Fashion generated an adjusted net revenue
of EUR 1.3 billion. The company operates about 2,000 stores in 17 European
countries, supported by a team of 18,000 employees across Europe. Martino Pes-
sina (CEQ), Stefan Macheleidt (CFO), Thomas Fullhaas (COQO) and Sebastian We-
ber (CPO) form the executive management board of Takko Fashion. The com-
pany was founded in 1982 and is headquartered in Telgte, Germany. For further
information, visit
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